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Anahtar Kelimeler: 

Sustainability in Sports Management: Esg (Environmental, 
Social, Governance) Focused Approaches in Sports Sponsorships

Abstract: ESG refers to environmental, social, and governance factors that encompasses a set 
of standards used t
serve as a relevant framework for customers, suppliers, employees, and the general public 

by the UN Global Compact in 2004, and the Principles for Responsible Investment (PRI) were 
launched by 2006, offering investors a global framework through which Environmental, Social, 
and Governance practices could be implemented (Byrne, 2025). ESG criteria and the 
Sustainable Development Goals represent complementary structures: while ESG approaches 
environmental, social, and governance issues from a corporate perspective, the SDGs address 
them from a global development standpoint (Dunn, 2025). Paragraph 37 of the UN 2030 
Agenda for Sustainable Development emphasizes that sport is an important enabler of 
sustainable development and it is recognized that sport contributes to the realization of 
development and peace objectives by fostering tolerance and respect; that it supports the 
empowerment of women, youth, individuals, and communities; and that it enables significant 
progress in health, education, and social inclusion (UNGA, 2015). The IOC, in line with the 

responsible for and capable of contributing actively to global sustainability (IOC, 2017). 
Similarly, both the IOC and FIFA adopt this approach by setting ESG targets prior to major 
events and publishing ESG reports thereafter. Although ESG originated as a standard for 
shaping investment decisions, it is now applicable to the sports sector, which lies at the centre 
of major investments and sponsorships. The research section of our study shows that the share 
of ESG-focused support within sponsorship has multiplied over the last 30 years, exceeding 
50%. While this trend shows growth within the sports sector at a slower initial pace, it has 
subsequently resonated in the fields of culture and the arts and has developed most significantly 
through corporate sponsorships and social responsibility initiatives. Over the past 15 years, 
corporate sponsorships in the finance, retail, and technology sectors have undergone rapid 
transformation due to economic and political pressures, as well as corporate social 
responsibility efforts; meanwhile, the cultural and artistic sectors have grown through social 
sustainability initiatives, festivals, and museums. In the sports sector, the ESG approach has 
gained momentum more gradually over the past decade through developments such as carbon-
neutral competitions like Formula E and tangible initiatives such as sustainable stadiums. For 
these reasons, it is proposed that integrating sport and recreation into the corporate social 
responsibility strategies of large institutions may accelerate the relatively slow ESG trend in 
the sports sector and create a stronger industrial 
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synergy. In the qualitative research portion of our study, interviews with sports managers were 
conducted to note recommendations for enhancing the ESG approach in sport; additionally, a 
due-diligence question set was developed for use in preliminary assessments and compliance 
reviews during sports sponsorship negotiations, with the aim of strengthening ESG practices 
within the sponsorship ecosystem.
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